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About this guide

The purpose of this guide is to highlight the business
opportunities of car free travel to tourist attractions
and leisure sites. The guide aims to demonstrate the
benefits of providing alternative travel information for
visitors that travel without the car, whether this is by
choice or by default. Most of these sites, even the
smallest, produce marketing leaflets that include
transport information to entice people to visit. This
guide focuses on how and what travel information to
include in your marketing material so that visitors can
make informed travel choices and enhance their
holiday or leisure experience. It gives practical ideas,
handy hints, checklists and examples of successes that
allow you to:

improve the travel information you provide

improve accessibility to your site

enrich visitors’ leisure experience

market yourself to new visitors

develop exciting new travel options

reduce traffic congestion on and around your site

This guide is relevant for all tourist attractions and
leisure sites, including:

theme parks

hotels, bed & breakfast’s, holiday parks and
campsites

restaurants, pubs, tea rooms and shops

national park authorities

sporting and recreational venues

congested urban tourism centres

rural areas with fewer travel alternatives

tourism associations and lobby groups

This is one of a series of guides published by
TransportEnergy to provide advice to organisations to
promote the use of sustainable transport.

Transport in tourism 
and leisure

The tourism and leisure sector is an important
contributor to economic prosperity in many parts of the
UK. However, as most visitors travel by car, tourism and
leisure activities can have considerable negative impacts on
the environment and local communities.

For many visitors the leisure experience starts with the
journey. As seven out of ten leisure trips are made by car,
the scenes are similar at many locations throughout the
UK during the summer months: tourists and day trippers
spend considerable time stuck in queues of traffic
becoming stressed and frustrated that their ‘free time’ is
being wasted. Heavy road traffic and congestion around
tourism and leisure sites can even act as a deterrent to
visitors.

What is ‘car free’ tourism 
and leisure

In recent years employers have developed travel demand
strategies to manage all travel and transport within an
organisation. These strategies, also called travel plans,
contain both physical and behavioural measures to
increase travel choices and reduce reliance on single-
occupancy car travel. Organisations that introduce travel
plans are able to reduce congestion, pollution and the
demand for parking spaces. While initially focussing on
staff commuting to and from work, travel plans are
increasingly implemented by tourist attractions and leisure
sites to encourage visitors to arrive and explore on foot,
by bicycle and public transport.

Those involved in the UK leisure and tourism sector are
keen to attract more visitors. Strategies that encourage
car free tourism and leisure can achieve this whilst at the
same time reducing the negative effects on the
environment and local communities.

The ‘car free’ tourism and leisure market

A number of specific groups can be identified, who are less
likely to have access to a car. By considering their
particular needs and requirements tourism and leisure
sites have the opportunity to reach new visitor markets.
Travel can be promoted as an integral part of the leisure
and tourism experience: 33% of households want to use
their cars less and people on holiday have ‘time to travel’.
So opportunities for incorporating travel into the
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experience should be explored, a boat as opposed to a
car, for example.

Non car owners

About 28% of UK households do not have access to a car,
either by choice or by default. In affluent urban areas,
such as central London, up to one third of households do
not have a car. This includes young city professionals with
high disposable incomes.

Overseas visitors

About 70% of all overseas visitors arrive by air and 40% of
those who arrive by sea do not bring a car to this country.
Unless they are planning to hire a car, they will rely on other
modes of transport to visit attractions and leisure sites.

Short break visitors

These people are an attractive target group for car free
leisure and tourism as their trips are shorter and in
general they carry less luggage.

Day-trippers

Cycle routes or an attractive bus service can make
attractions accessible to those living nearby and opens up
opportunities for those on lower incomes or with mobility
problems to visit your site. While many visitors to tourist
attractions and leisure sites are one-off visitors, day-
trippers are often repeat visitors. Alternative travel
options are particularly attractive to these visitors, as they
usually travel light and are more familiar with the area.

The benefits of ‘car free’ tourism

Providing and informing visitors about travel choices other
than the car offers direct benefits to your organisation,
including:

reduced congestion and accidents

improved access for all visitors

more travel choice for your visitors

less stressful arrivals and departures

access to new visitor markets through enhanced
accessibility

improved links with public transport services

reduced demand for car parking

better use of land used for parking

less pollution and noise around site

the opportunity to establish your image as
environmentally and socially responsible

diversion of funds into local services such as buses
and cycle ways that support tourism

increased economic interaction between visitors and
the local economy
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Fact: traffic congestion and delays costs the
UK £15billion each year (source: CBI)

Fal River Links



The ‘car free’ business case

It doesn’t have to cost a fortune to attract ‘car free’
visitors to your site. The costs of adding the travel
information to your literature will be outweighed by the
financial burden of providing and maintaining additional car
parking, which can cost between £300 and £500 per year
per space. This guide is full of simple low cost ideas. Use
the checklists in the next section when you update your
marketing or advertising materials and your website.

The recommendations in the checklist contains information
you may already be aware of but until now had not
considered including in your promotional literature.

Spending time obtaining details of services available in your
area will help you improve your customer service and
attract new visitors. Remember, if visitors have fun and
have an easy time ‘getting’ to and from your site they are
likely to return again and again.

Transport information for all

All tourism and leisure outlets provide some form of
marketing or advertising materials. Frequently, these have
insufficient information to encourage visitors to use
alternatives to the car such as walking, cycling, buses, trains

and taxis. Through the provision of clear and understandable
transport information you have the opportunity to expand
your business. A great tool for promoting transport
information that covers all forms of travel can be the flyer
that is marketing your tourist attraction or leisure site. If
space is limited, you can direct visitors to your website for
more detailed information, if available.

Look for fun modes of travel in your area that are
particularly attractive and could attract new visitors to
your site. For example... open top buses, ferries, steam
trains and horse drawn carriages!
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Fal River Links

Fal River Links in Cornwall offers tourists a complete
network of ferries, trains, fast water taxis and buses to
explore the landscape and attractions along the river
Fal, including:

ferries to and from Truro-Falmouth and St Mawes
along the River Fal and stopping at Trelissick
Gardens

park and float services with all tide access to the
centre of Falmouth and the National Maritime
Museum Cornwall in Falmouth, St Mawes and Port
Pendennis Castles

dolphin, wildlife and fishing excursions

the Truro to Falmouth branch line

the South West Coast Path, Britain’s longest
National Trail

Fal River Links have produced a highly informative, easy
to use and understandable leaflet. One side of this A2

folding pamphlet comprises a map of all the ferry
services, boat excursions, train, cycle, walking and ‘Park
and Float’ routes. It also explains how to get there
(visitors access the services by bus, train, walking or
cycling), provides operation times, frequencies,
connecting services and tourists attractions accessible
from the transport services with service names and
numbers. The other side of the leaflet suggests day trips
with all the access, transport, time and cost information.

For further information visit www.falriverlinks.co.uk

Torbay Council

Fal River Links



What information to provide?

The aim of the following checklists are to offer
suggestions on the type of transport information you can
offer to your visitors. In most cases this only requires
providing a number of simple, low cost but highly effective
pieces of information.

Location maps

Make sure maps are clear and well labelled and that they
are easy to use and understand. You could provide:

A map to show the location of your site within the
county/region

An annotated town or local area map. Mark your
site in relation to key landmarks

A transport map that shows the location of bus
stops, bus routes, train stations, cycle ways etc. Your
local authority will have this information

Information to promote and encourage walking

State the distance in both metres and minutes from
transport terminals such as bus stops and train
stations as well as from key landmarks such as town
centres and museums. It is important to state the
‘walk time’ in minutes as visitors often find this easier
to understand than actual measured distances. ‘We
are a six minute level walk from the Guildhall via the
prize winning Britain in Bloom gardens’

Briefly explain the route particularly if it is scenic, via
another feature landmark or a quiet route away from
traffic. ‘…use the seafront promenade to reach the
harbour’

State whether the walking route is flat, hilly, on
pavements or through parks/countryside. ‘…from the
Green station we are a 15 minute level walk along
the Green canal tow path’

State if the route is suitable for pushchairs and
wheelchairs

Is the most direct route signed? If signs are in place
to follow explain the type of sign.’ …follow brown
signs to the harbour’

Mention if the walking route is safe, well lit and
pedestrian friendly

Give a little information about what people might see
on their walk. ‘As you walk along the esplanade look
out for dolphins which frequent the coastline during

the summer months’ or ‘As you walk through the
village square take a look at the memorial to William
Wordsworth’

... and on their arrival

State where walkers will arrive when they reach your
site. ‘A red sign on the canal tow path directs you
through a gate into our main entrance’

State the facilities you provide, for example do you
provide left luggage and cloakroom facilities? 

Are there any discounts for visitors arriving by foot?
For example, 10% discount or free tea or coffee

Information to promote and encourage cycling

If possible include a map of available cycle routes.
State whether the suggested cycle routes are on the
road or off road and traffic free

State the distance in both metres and minutes from
rail, coach, ferry and bus stations ‘We are two miles
from Green Railway Station along the Green Trail
cycleway’

Give a brief explanation of the shortest and safest
cycle route. ‘The shortest route is along the A312 (a
rural road with medium traffic). The safest route is
along the National Cycle Network (an additional two
mile detour)’

Is the most direct route signed?  If signs are in place
explain the type of sign
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Fact: buses and coaches account for only
1% of the total vehicle mileage on Britain’s
roads (source: DfT, ‘Transport Trends’ 2004 edition)

Halcrow Group Ltd



Give information on the closest National Cycle
Network to your site. Cyclists may detour off the
route to visit you!  ‘NCN Route 21 is just one mile
from our site and we offer cyclists a 20% discount in
our tearooms’

State if a visit to your site links with another
attraction or cycle ride. ‘We are 10 minutes off the
Green Trail cycle way so an ideal stop off for
afternoon tea!’

State whether the route is easy or hard, flat or hilly,
traffic free, suitable for children

Give information on what cyclists might see on the way

... and on their arrival

State where cyclists will arrive when they reach your
site so avoid confusion. ‘The canal cycle route brings
you directly into our gardens just to the left of the
main entrance’

State the location of the cycle parking to make
arriving stress free. ‘We have 50 covered bike stands
opposite the main entrance. Follow the signs’

Explain the facilities provided for cyclists such as safe
sheltered cycle storage, lockers for cycle helmets and
outdoor coats, left luggage room and cloakroom
facilities

Mention any discounts for visitors arriving by bicycle

“But, isn’t there too much traffic to cycle?”

It is not necessary to take the same route as cars. In fact,
there’s probably a more direct route by bike, especially for
journeys less than five miles. Journeys can be planned
along side streets, through parks or along canal towpaths;
these are particularly suited to new and less confident
cyclists and families with children.

Information to promote and encourage train and
underground journeys

State the distance to and the location of the nearest
railway station

State the location of the nearest branch line or
summer/tourist train services, eg steam trains

Provide up-to-date service information such as
frequencies, times relative to opening hours and if
bikes can be taken on the train

Provide information on station facilities such as
toilets, telephone, waiting room, café

Ensure website travel data is regularly updated

... and for the journey from the station to your site

Few tourist attractions and leisure sites have the luxury of
a station right on their doorstep. Therefore, make sure you
provide visitors with information about the travel options
for the last leg of their journey to your site, including:

Walking and cycle distances

Can bicycles be hired at the station?  Provide details
on costs and booking details

Is there a taxi rank at the station?  Provide details on
journey time and costs

Are there regular bus services?  Provide information
on bus service routes, bus name or number, time from
station to site, frequency of buses, costs of bus fares

Does your local authority provide a dial-a-bus service?
If a service is available include booking details and costs
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The Eden Project

Travel to the Eden Project in 2003 included:

230,000 people by bus/coach

6,000 by train

5,000 walked or cycled

That’s almost a quarter of a million car free journeys!

Fact: tourists on cycling holidays spend almost
£20 a day more than the average UK tourist
(source:Transport 2000 ‘Tourism without traffic’ 2001)

Halcrow Group Ltd



Information to promote and encourage bus
journeys

Describe the location of the nearest bus stop,
including the distance in metres and walking minutes.
‘The nearest bus stop is outside Willow Hotel and
opposite the surf shop. Both are just three minutes
walk from the Town Hall’

Provide up-to-date timing information for the bus
stop closest to your site. Alternatively provide
telephone enquiry numbers and links to public
transport websites for information

Provide information on the nearest bus stop. Does it
have a shelter, information, lighting?

State fare costs. ‘£2.00 return but a day traveller
ticket for the whole area is only £2.40’

Provide information on the bus type, bus route name
or number. ‘Catch the open top double decker route
no. 26 from outside the town hall’

Include information on the frequency of buses.
‘…every 15 minutes or 20 minutes past each hour’
and the journey times by bus. ‘…just 10 minutes by
bus form the station to …’

Ensure website travel data is regularly updated

Some measures to consider in discussions with your local
authority are:

the introduction of a new bus stop closer to your
site, or a new bus service for the summer months

improvements to bus stops

provision of up to date or real time information at
bus stops

partnership approach to bid for funds and establish
bus initiatives

joint working with any local organisations that run
private buses/minibuses who may be willing to share
services with your organisation

Promoting and encouraging other car free travel
initiatives

Promote ‘Park and Ride’ or ‘Park and Float’ services which
visitors could use to access your site. Include information
about:

the first and last service of the day

frequency of services
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Yorkshire Dales National Park Authority

Over eight million people visit the Yorkshire Dales
National Park each year and many of them travel by
car. Obviously the number of cars has the potential
to threaten the special qualities that attract people to
the National Park in the first place.

The Yorkshire Dales National Park Authority website
‘travel dales’ provides visitors with all the information
they need to plan their trip to and from the Dales
whilst lowering the impact of their journey on this
precious landscape. The website is comprehensive
and highly informative whilst easy to navigate to
obtain travel facts. It provides information on all
aspect of car free travel including:

links from national rail and coach

a journey planner

the costs of sharing a taxi between key
destinations

cycle hire, cycle routes, buses which take bikes,
cycle parking

walks that combine travel by bus or train

itineraries of long, short and circular walks with
time and route description

tourist bus discount schemes

For further information visit www.traveldales.org.uk

Fact: approximately 88% of traffic in the
North Yorkshire Moors in August is as a
result of tourism (source:Transport 2000 ‘Tourism

without traffic’ 2001)

Yorkshire Dales National Park Authority



times which coincide with your opening hours

travel costs

parking charges if applicable

number of parking spaces

ease of parking

signage to the parking facility

bus or ferry journey times

Also include the stress free advantages and scenic features
which can be seen on route. ‘…for our open air concerts
and evening events we encourage visitors to use the Park
and Ride service. The service runs every 10 minutes
before and after the concerts and events, costs £1.80 per
person return and parking is free. The Park and Ride bus
drops off and picks up passengers opposite the main
entrance ensuring a stress free evening’

In particular for large, corporate and sporting events, it is
worth considering linking up with your local authorities
county-wide car share scheme. Check out
www.carsharecornwall.com or www.carsharedevon.com.
Consider buying your own portal if you regularly host
large events and functions. There are also a number of
national and international car-share schemes, car clubs and
lift-share schemes:

Community Car Share Network
(www.carshareclubs.org.uk)

EuroLift.com (www.eurolift.com)

Freewheelers.com (www.freewheelers.co.uk)

Liftshare.com (www.liftshare.com)

Shareajourney.com Ltd (www.shareajourney.com)

Smart Moves (www.smartmoves.co.uk)

Consider investing in your own shuttle or transfer bus or
charter a vehicle and driver from a local minibus company.
Offer a free pick up from train stations, ferry terminals,
bus and coach stations or arrange pick ups of tourists
from hotels within your area.

Car parking information

State the number of spaces but encourage visitors to
use other modes

State the number of disabled car park spaces and
their location

Provide details of the busiest times and ‘alternative’
times to visit when traffic congestion is less

Include, if applicable, car parking charges

Making all the difference – outstanding
‘travel’ customer service

Once you have included travel information in your
marketing material, make sure your frontline reception or
telephone staff and staff in information centres are able to
effectively answer visitors’ detailed questions. You could:

take your staff out on the bus, on the train, walking or
cycling so they know and understand the routes

ensure your staff are familiar with train and bus
services and the walking and cycling routes

once you have the travel information to get visitors
to your site pass this onto your local tourist
information centre so they can direct people to your
site effectively

arrange familiarisation tours for the staff from your
local tourist information centre – get them to travel
by bus, train, walk or cycle
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Torbay Coast and Countryside Trust

The Torbay Coast and Countryside Trust in Torbay
teamed up with the Dial-a-Bus minibus service. The
minibus has the Coast and Countryside logo splashed
across the vehicle so not only is it highly visible for
visitors wishing to use it but acts as a source of
advertising. The bus picks up visitors on the seafront
and can also be used
by local residents to
access shops and
services on the
return journey.

Fact: a double decker bus carries the same
number of people as 20 fully occupied cars
(source:TravelWise)

Torbay Council



More ideas...

The following offers some extra ideas and initiatives you
may wish to consider:

have a ‘welcome’ sign at your local rail station
advertising your attraction and how to get there (map
and directions for walkers and cyclists)

provide a costumed ‘meet and greet’ representative at
the nearest bus stop or train station at peak times

make sure your success stories go into the technical
transport press, tourism publications and lifestyle
magazines

set up ‘all-in’ admission charges – the charge would
include the bus or train fare and entrance fee and
could be offered at reduced rates

reward cyclists and walkers with a free tea or coffee
and offer a discount for those who produce a valid
bus ticket

offer discounts to visitors who travel by bus or train
at off peak times in low season

establish a loyalty scheme with a free entrance ticket
for regular visitors who travel by non car modes

promote your site on buses and trains particularly if
the station is close to you

if there is a road train in your seaside town ensure
that your site is advertised on their recorded
commentary, for example, ‘alight here for…’

if you have a shuttle bus use the on-board TV to give
passengers an insight of what they are going to see
before they arrive

don’t just advertise your business, advertise how
many options there are to get there too!

have your travel information displayed in camp site
supermarkets, hotels, restaurants and other places
which are frequently visited by tourists

email or post your travel information in advance to
groups, schools or coach companies who have pre-
booked to ensure smooth arrivals

establish special ‘car free’ days or promotional offers
for non car travellers

establish a network of similar businesses in your area
and share ideas, consider working together on joint
ideas to save money and increase the impact

work with local cycle shops and cycle hire companies
for joint business gains

contact the health promotion team at your local
authority to see if signs to your site can be combined
with healthy walks projects
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What to do next

As highlighted at the beginning of this guide, leisure
sites and tourist attractions are developing travel
plans to manage staff and visitor access to their sites.
Indeed, new developments, and increasingly, existing
developments seeking planning approval for site
expansions, will find it difficult to gain planning
permission unless there are substantial elements of
sustainable transport proposals included. This also
applies for tourist attractions and leisure sites.
Providing appropriate transport information is a first
important step and will help to enhance your standing
with your local authority. For more information
about how to take this process further and to
develop and implement a full travel plan, as well as
sources of information and advice, see the next
section.

Greenway Gardens

More than 15,000 visitors (60%) travel by a
combination of bus, steam train, ferry, cycling and even
canoe to Greenway Garden, a National Trust property
and gardens on the River Dart in Devon each year.

Torquay Tourist Information Centre

Torquay Tourist Information Centre created a list of
attractions in their region with details of how to get
there by bus, train and foot. Incidentally, the list was
devised by a member of staff who didn’t own a car!

Torbay Council



Sources of information

Travel plan guides

There are may guides available on how to implement a
travel plan. The Department for Transport’s website
(www.dft.gov.uk) includes several travel plan guides and
reports under its ‘Sustainable transport’ section. Key
resources of use to tourism and leisure sector include:

‘Using the planning process to secure travel plans –
best practice guide’. Advice for local authorities,
developers and occupiers on developing and
implementing travel plans through the planning system
(02TA 00338/d)

‘Making travel plans work – case study summaries’.
This presents 20 organisations that developed
successful travel plans (02TA00337/c)

‘Making Smarter Choices Work’. A guide for local
authorities on measures such as improving public
transport information and marketing, and their
effectiveness

These are available free as downloads. The first two are
also available by post from the Department for Transport’s
free literature line on 0870 1226 236.

The following resources give an excellent overview of
travel planning:

‘A travel plan resource pack for employers’. This
comprehensive handbook offers detailed information
on all aspects of travel planning. Available as a hard
copy and on CD-ROM

‘Travel Plan News’. This quarterly newsletter
provides the latest news and examples from the
world of travel planning

‘How to set up and run travel plan networks’. A
step-by-step guide for those considering setting up a
travel plan network

‘Greenways to Greenway’. This case study
demonstrates how 60% of visitors travelled to this
National Trust garden by foot, bicycle, boat, train and
bus

For free copies of these and other guides on travel
planning, fleet management and sustainable distribution, call
the TransportEnergy Hotline on 0845 602 1425 or visit
our website at www.transportenergy.org.uk

The following resources give an excellent overview of
travel planning:

‘Tourism without traffic – a good practical guide’.
This guide looks at ways car journeys for tourism and
recreation can be reduced with examples from
tourist areas and attractions around the country

Published by Transport 2000. For copies contact
Transport 2000 on 020 7613 0743 or visit their website at
www.transport2000.org.uk

General advice on travel plans

Several organisations can offer general advice on setting up
and developing travel plans. The ones listed here may be
able to help you directly, or may refer you to other local
or more detailed sources depending on the nature of your
enquiry.

TransportEnergy BestPractice
Hotline: 0845 602 1425
E-mail: transportenergy@est.co.uk
Website: www.transportenergy.org.uk

For further information on any of the issues covered in
this guide or free, independent information contact the
TransportEnergy Hotline or visit our website.

Department for Transport (DfT)
Zone 3/15
Great Minster House
76 Marsham Street
London  SWIP 4DR
Contact: Jeremy Ketley
Tel: 020 7944 4904 
Fax: 020 7944 2167
E-mail: jeremy.ketley@dft.gsi.gov.uk
Website: www.dft.gov.uk

The DfT website covers all areas of the Department’s
work including local and integrated transport and a
section on travel plans.

Transport 2000
The Impact Centre 
12-18 Hoxton Street 
London  N1 6NG
Tel: 020 7613 0743
Fax: 020 7613 5280
Website: www.transport2000.org.uk
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Other information

The following references and documents will be
helpful in terms of policy background and travel
information for tourist attractions and leisure sites:

‘Code of practice for coach-based tourism’.
Sets out how local authorities, coach operator,
organisers and attractions can co-operate to
effectively manage coach-based tourism.
Available from:
Confederation of Passenger Transport
Tel. 020 7240 3131

Inland Revenue. For information on tax and
National Insurance concessions that encourage
employers to implement travel plans, contact 
Tel: 0845 3003900

National Cycling Strategy (NCS). Provides good
practice information and innovative ideas for
increasing accessibility by bike.
Visit www.nationalcyclingstrategy.org.uk/cycle_
tourism.html

National TravelWise Association. The National
TravelWise Association is a partnership of local
authorities and other organisations working
together to promote sustainable transport. The
website features news and campaigns in the UK
and Europe and a directory of travel awareness
professionals.
Visit www.travelwise.org.uk

Ramblers’ Association. Provides information on
walking and public transport for walkers.
Visit www.ramblers.org.uk

Transport Direct. Offers information for door-
to-door travel for both public transport and car
journeys around Britain.
Visit www.transportdirect.info

Transport for London. This website allows the
user to plan a journey by public transport in the
London area.
Visit http://journeyplanner.tfl.gov.uk
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Transport 2000 runs a Tourism without Traffic
programme. A principal part of the programme is the
Car-Free Leisure Network, a growing group of local
authorities working with Transport 2000 to improve the
quality of experience offered to people not using a car.

Sustrans
National Cycle Network Centre 
2 Cathedral Square 
College Green 
Bristol  BS1 5DD 
Tel: 0117 926 8893   
Fax: 0117 929 4173
Email: info@sustrans.org.uk
Website: www.sustrans.org.uk

Sustrans is co-ordinating the building of the national
cycle network as well as other initiatives. It can provide
information on a variety of issues to do with travel
plans, cycling and walking, and distributes leaflets for
many cycle routes nationwide.

Cyclists’ Touring Club (CTC)
Cotterell House
69 Meadrow
Godalming
Surrey  GU7 3HS
Tel: 0870 873 0060   
Fax: 0870 873 0064
Email: cycling@ctc.org.uk
Website: www.ctc.org.uk

The CTC provides advice for cyclists on insurance, legal
and technical issues.

Living Streets 
31-33 Bondway 
London SW8 1SJ
Tel: 020 7820 1010 
Fax: 020 7820 8208 
Email: info@livingstreets.org.uk
Website: www.livingstreets.org.uk

Living Streets campaigns to encourage more people to
walk and to improve conditions for pedestrians.



TransportEnergy is a division of the Energy Saving Trust, a non-profit organisation established by the Government
to help the UK reduce its impacts on climate change and to improve air quality in our cities and towns. It provides
authoritative, independent information and advice to help implement sustainable transport initiatives.

For advice and support about travel plans, call our hotline on 0845 602 1425. Alternatively, visit our website at
www.transportenergy.org.uk and click on ‘Want to develop a travel plan?’
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